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• This Presentation is:
– An ongoing paper for COST298 Copenhagen.
– An application for a research project in 

Portugal.Portugal.
– Our daily work on media at OberCom in 

Lisboa.



• A Powerpoint divided in 4 parts:
– What is European Cinema.
– Cinema in Multi-screens in Portugal.
– P2P Networks in Context.– P2P Networks in Context.
– European Cinema in P2P: Users as 

Distributors.



So…



this is not about…



Evil



P2PP2P



Or GoodOr Good



P2PP2P



It’s about not having 
prejudiceprejudice

while looking at P2P





Let’s start by looking at 
European CinemaEuropean Cinema



What is European Cinema?

• A different way to produce Cinema?
• A different way to distribute Cinema?
• A different way to finance Cinema?
• A different way to see Cinema?• A different way to see Cinema?
• A different way to tell stories in Cinema?
• …



Cinema in Multi-screens in 
PortugalPortugal



Multi-screen environment

• Traditional consumers: This first group 
assembles individuals who choose traditional 
broadcast television as their exclusive source of 
cinema contents and more broadly as the main 
source for entertainment contents.source for entertainment contents.



Multi-screen environment

• Mainstream consumers: The second profile 
characterizes mainstream media generational 
group. Portuguese often watch movies at home 
on DVD and TV broadcasting and less often by 
going out to the cinema theatre.going out to the cinema theatre.



Multi-screen environment

• Innovative consumers (networked culture 
consumers): The third profile is still residual 
and represents the new media generational 
group. 

• It is characterized by more intensive weekly • It is characterized by more intensive weekly 
habits and watching experiences on multi-
screens and multiple platforms: DVD player 
plugged to the TV set, cable TV, cinema theatre, 
and computer to watch and share movie 
downloads from the Internet.



Multi-screen environment

• Portugal…
• 63% watch movies regularly.
• 60% Home (only).
• 39% Home and Movie Theatres.• 39% Home and Movie Theatres.



Multi-screen environment



Multi-screen environment



Multi-screen environment



Multi-screen environment



P2P Networks in Context



Average Simultaneous Global 
P2P Users

Average Simultaneous Global P2P Users
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P2P Networks based on Percent of PC's with 
Client Installed
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File Format Breakout Trend 
Format Jul-05 Jul-06

Audio 70.70% 71.25%

All Video 12.59% 19.17%
Pornographic Video 5.71% 6.73%

Feature Film 2.77% 4.41%

Television 1.07% 2.65%

Other Video 3.04% 5.18%

* .exe’s and compressed archives

Other Video 3.04% 5.18%

All Images 2.27% 2.84%
Pornographic Images 1.28% 1.92%

Other Images 0.98% 0.91%

Software * 1.91% 2.62%

Other 12.54% 4.12%

TOTAL 100.00% 100.00%















TV on BitTorrent

Torrents by Season

What is out there?
• Looking at data for HBO’s Entourage for a recent period shows:

• Every episode is available either as an individual episode torrent or as part 
of a complete season torrent
• All but one of the Season 3 episodes are available as individual torrents
• 88% of individual episodes are from the most recent season
• 51% of leechers are downloading the most recent season’s episodes
•Popularity of Seasons 1 and 2 indicates a depth of fan interest

Season Total
Individual 

Episodes
As Part of a 
Season Leechers

1 30% 3% 38% 18%
2 28% 10% 33% 31%
3 43% 88% 29% 51%

Total 100% 100% 100% 100%

Torrents by Season



TV on BitTorrent

“Entourage” Season Premiere Dynamics
Sta rting 30  min a fter end of Premiere
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TV on BitTorrent

Downloads

Other Europe, 4.7%

Africa, 0.1%

Latin America, 1.2%

Other, 0.3%

Russia, 0.1%
Far East, 3.6%

Mid East, 1.2%

•34.8% of “Entourage” leechers are in the US and Canad a while 48.2% are in 
the EU.

European Union, 48.2%

USA, 22.8%

Australia/New Zealand, 
5.6%

Canada, 12.0%



The Venue Approach



European Cinema in P2P: 
Users as Distributors.Users as Distributors.



Cultural consumption and P2P

Cinema, as a cultural good, integrates many spheres of activ ity: production,

directing, shooting, editing and distribution, among othe rs.

But, even though films have kept in the most part their tradit ional format,

there have been great changes in the way they are made.there have been great changes in the way they are made.

In this presentation, we will formulate the backbones for a r esearch on an

emerging form of distribution, which should no longer be ign ored: P2P

Networks.



P2P Networks

Peer-to-peer (P2P) is actually a set of different kinds of pr otocols that share

one essential characteristic: the network nodes are the use rs.

This does not mean there is no centralization whatsoever, jus t that the actual

support for the functioning of those networks, or the structural elementsupport for the functioning of those networks, or the structural element

that inputs the energy to them, are the users.

While people integrated new technologies into their habits , intellectual

property rights have not yet adapted to those new realities.



This means that most of this activity is either free from such rights or

posing a threat to them, a distribution circle alternative t o the market.

For better understanding this phenomenon it is important to grasp

this system’s dynamics.

Our research will focus on European cinema, as a particular t ype of

cultural good, and how it is present in those Networks.



Preliminary Data I

This is the result of a synchronic observation of one P2P netw ork

which has been growing and accounts for a significant amount of

the total traffic on the internet: BitTorrent.

50 movies of those released on 2007 in Portugal were randomly

selected and are the corpus of this analysis. They were then

looked up on the BitTorrent network to see how many are

downloading or uploading them.



Preliminary Data II
The movies were ranked by the following criteria:

1) The number of spectators

2) The P2P Cinema Distribution Index (PCDI)

The PCDI is calculated through the ratio between the number o f

uploaders and downloaders at the observation time and the

number of spectators in theaters (2007). The higher the valu es

the bigger is the part P2P plays in overall distribution.



Spectator Top 20 Countries I

First, the movies 

were ranked 

according to the 

RANK 
spectators ������ � ���	�
���� ��	
��
�� ��������
� �

1 MR. BEAN'S HOLIDAY ������������ � �	
��
� � 492.658 

2 THE SIMPSONS MOVIE  ������ � �	
��
� � 346.188 

3 BLOOD DIAMOND ������ � �	
��
� � 323.012 

4 OCEAN'S THIRTEEN ������ � �	
��
� � 300.952 

5 300 ������ � �	
��
� � 224.974 

6 AMERICAN GANGSTER ������ � �	
��
� � 197.757 

7 ENCHANTED  ������ � �	
��
� � 151.830 

8 SCOOP 
��������������
������

�	
��
�� 143.197 

9 SHOOTER ������ � �	
��
� � 94.352 

10 THE LAST LEGION  
���������������
����������� �

�	
��
� � 78.321 according to the 

number of 

spectators in 

theaters. 

10 THE LAST LEGION  
����������� �

�	
��
� � 78.321 

11 EPIC MOVIE ������ � �	
��
� � 76.204 

12 NEXT ������ � �	
��
� � 75.654 

13 HITMAN ������ � �	
��
� � 71.195 

14 
THE LAST KING OF 
SCOTLAND 

������������ �	
��
�� 63.495 

15 
LETTERS FROM IWO 
JIMA 

������� �	
��
�� 55.889 

16 LITTLE CHILDREN ������ � �	
��
� � 50.573 

17 
BREAKING AND 
ENTERING 

������� �	
��
�� 45.387 

18 
FLAGS OF OUR 
FATHERS 

������� �	
��
�� 45.018 

19 GEORGIA RULE ������ � �	
��
� � 43.391 

20 NOTES ON A SCANDAL ������������ � �	
��
� � 39.065 

�



Spectator Top 20 Countries II

• Bellow's figure shows the frequencies for the count ries 
involved in the production of the ranked top 20. 10 0% of these 
are spoken in English.
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PCDI Top 20 I

– Then, the movies 
were ranked 
according to the 
PCDI value

(downloader's/spectators)*100

RANK PCDI ����� � � ���	�
��� � ��	
��
� � ���������� �
� � ���������� � ������ � �	
��
� � �� �� �
� � ���!��"�#��� � ������ � �	
��
� � �$ $� �

�� ������%����� ��������!&����%'�#���� �()	*� �
� � �$ �

�� ���+,+�� ����������-.%�����
�/����������������� �()	*� ��	
��
�� � �$ �

��
�!���#���
!/������!����

������� �	
��
�� � �� �

�� /�!+��� ������� �	
��
�� � �� �

�� ��������+-���� ��������������-��0��
� �

�	
��
� �-1��
�� � �� �

� � !/���� 2���%�� � ������ � �	
��
� � � �3 �

� � ��#/!�����!/��
���� �

����������+��/�����
�4���� � ��		�
� ��5

�6	 � � �$ � (downloader's/spectators)*100� � ���� � �4���� � ��		�
� ��5

�6	 � � �$ �

�� � !/��/��! � ������������� � �1()6	 ��	
��
� � � $� �
�� � ��+��� � ������������� � �	
��
� � � �3 �

���
���#���������
��!/���� ������� �	
��
�� $ �$ �

��� �/����
�������������&��� �����
������ �	
��
�� $ �� �

�� � 7��+ � ������ � �	
��
� � $ $� �
�� � �/��!�� � ������ � �	
��
� � $ �3 �

��� !/��
�%�������� ��-��/�� �	
��
� ��5

�6	� $ �� �

�� � ��-!�2�!" � ��������.���� � �	
��
� � $ �� �

���
��!!�������+�
�8��9�+�� ������� �	
��
�� $ �� �

��� $��� ������� �	
��
�� � 3� �
�� � !/�� ���!���!� � ����������+��/� � �	
��
� � � �� �
�



PCDI Top 20 II
Bellow’s figure shows the differences in the countries wher e these

movies are produced.
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PCDI Top 20 III

Bellow’s figure shows the presence of different languages,

spoken in the films.
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Research Hypothesis I

European cinema is more present in P2P networks when compare d to

traditional theatre distribution. This might be related to the different

characteristics of demand in the two distribution networks :

1) Traditional distribution networks have specialized in glob al mass-

consumption cultural goods. Their profits derive from foll owing the big

market trends.

2) P2P networks, not restrained by profits, do not follow those trends as

closely, which downsizes the presence of big cultural indust ries.

Furthermore, its support is based on people from all over the world, so

the content shared tends to be more diversified.



Research Hypothesis II

There is an even greater gap between the languages spoken in t he movies.

Users select what they download and what they share. By doing so, they

imprint their personal tastes and orientations into the dis tribution process,

which is shaped by consumers. The advantages are obvious: co nsumers

support the distribution (less costs) and shape it accordin g to their

demands (more benefits).

The global nature of the internet plays an important role by a llowing cinema

fans from all over the world to be part of a world-wide cinema d istribution

circle.



Research Hypothesis III

Another important issue is the fact that cinematic contents in

digital networks make it easier for someone to have access

to a particular movie.

For the industry, this selection mechanism should improve theFor the industry, this selection mechanism should improve the

quality of cinema (if we regard it as being meaningful to the

viewers). Demand would have less to do with marketing

campaigns than with more structured personal interests.



Research Hypothesis IV

The values of individual autonomy in contemporary societie s

imply that access to diversified content is ever more

necessary.

Non-mainstream and European movies, whose consumers areNon-mainstream and European movies, whose consumers are

building the basis for the creation and maintenance of a new

distribution system , are favored by P2P’s structured

support.






